THE NATIONAL GAS COMPANY
OF TRINIDAD AND TOBAGO LIMITED

SUSTAINABILITY REPORT 2021: AT A GLANCE

We continue to
invest in our

creative industries.
In 2021, NGC marked
10 years as the title
sponsor of the NGC
Bocas Lit Fest, one of
our longest running
social investment
initiatives.

We are evolving our CSR programme
to meet the needs of our partners.
We undertook a digitisation of sport initiative
in partnership with the Youth Training and
Employment Partnership Programme
(YTEPP) and Sport for Life of Canada, to
support athlete development on digital
platforms during the pandemic lockdown.

We continue to
operate as a profitable
state enterprise.

The NGC Group revenues
surpassed TT$17 billion in
2021, with approximately
TT$330 million in dividends
paid to government.

SUPPORTING
NATIONAL
DEVELOPMENT

We support local.
83% of our expenditure in 2021 was
directed to local suppliers, representing
a strong local content contribution.

We are building a cleaner transportation sector through CNG.

In 2021, we partnered with National Petroleum Marketing Company (NP)
to open the 11" public CNG service station - the country’s largest and first
solar-powered - at the Preysal roundabout in Central Trinidad.

2021 was the highest grossing year for CNG sales, with over 1,500 new CNG
vehicles on the road and sales volumes 24% higher than 2020.

We are exploring ways to support e
local agriculture and build food
and nutrition security.

We are empowering our communities through
capacity-building programmes.

In 2021, over 200 citizens benefited from

training initiatives, which included:

* Music literacy training for NGC-sponsored steelbands
* Youth leadership development

* NGC/MIC pan manufacturing and tuning programme
* Leadership and management development 3R
* Digital literacy and life skills training

To learn more about our sustainability
performance, visit www.ngc.co.tt



